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Clients say Margarita Wallach’s “subject-matter expertise is deep. She
continually sets and exceeds the bar for excellence in service and
support.” —World Trademark Review 1000
Margarita Wallach advises clients on the creation, development and protection of their
intellectual property. With more than 15 years experience, she litigates trademark, trade dress,
unfair competition, anti-counterfeiting and copyright infringement cases in the federal courts.
Margarita worked on the successful appeal of a seminal case involving a famous color
trademark in the apparel industry. She has also litigated trademark infringement and unfair
competition cases involving food and beverage products, cosmetics, fine jewelry, designer
apparel and perfume. She successfully litigated an anti-counterfeiting case against a ring of
fine jewelry counterfeiters resulting in judgments of over $30M in favor of the jewelry
manufacturer.
Her practice is also focused on consumer brand development. She represents small to midsized consumer product companies that have grown to become among the most successful
consumer product companies owning world famous brands. Margarita and her team have
long-established relationships in the food and beverage and fashion industries with investors,
manufacturers, distributors, marketing companies and other consultants and advisors, which
can be a great asset to our clients.
In addition, Margarita represents leading consumer products companies in advertising, and
digital media matters. She drafts advertising agency agreements and conducts legal
compliance reviews of advertising campaigns placed on both old and new media. Margarita
defends clients from false advertising and unfair competition claims.
She also prosecutes and maintains international trademark portfolios and implements global
protection strategies to stop the manufacture and distribution of counterfeit products
throughout the world. Margarita assists clients in investigating, raiding and seizing counterfeit
product illicitly manufactured by counterfeiters. Through registration of trademarks with local
customs offices, training and close cooperation with government officers, counterfeit products
are seized and ultimately destroyed, ensuring clients’ brand equity is protected. She also
assists clients to implement best practices measures to prevent the counterfeiting by
employees of authorized manufacturers and the importation of grey goods.
Margarita also negotiates and implements international intellectual property licensing
programs and a variety of agreements such as advertising, marketing, manufacturing and
distribution agreements. She has also instituted proceedings under the Uniform Domain Name
Dispute Resolution Policy (UDRP). She represents a variety of clients in the entertainment
industry in the negotiation of theatrical and music talent management agreements,
independent film and music distribution agreements, advises clients regarding publicity rights,
and drafts web terms and conditions and privacy statements.
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Education
Cornell Law School, JD, 1997
New York University, BA Psychology and Sociology, 1994

Bar Admissions
New York
New Jersey

Court Admissions
U.S. District Court, Southern and Eastern Districts of New York

Languages
Spanish

Memberships & Affiliations
IACC International Anti-Counterfeiting Coalition
Member
Chair of IACC 2016 Annual Fall Conference
International Trademark Association

Recognitions
Leading Trademark Professional, New York, World Trademark Review 1000, 2019–2020
2020 Lawyers of Color Power List
"Wallach is an experienced litigator who does not overthink things but cuts to the chase and takes a
pragmatic approach." —World Trademark Review 1000, 2020 Edition
"She has an extraordinary ability to connect with her clients personally and click with their brands and
management teams in a way that promotes the most productive and collaborative relationships." —
World Trademark Review 1000, 2019 Edition

Articles
Fast Fashion and IP Regulation: Will Fast Fashion Kill the Golden Goose?, World Trademark Review
Anti-Counterfeiting 2018: A Global Guide, 5.24.2018
Food Products: How Plain Packaging Could Make Counterfeiting Easier, World Trademark Review AntiCounterfeiting 2016: A Global Guide, 5.10.2016

Speaking Engagements
Natural Products Business School, Natural Products Expo East, 9.12.2018
Margarita Wallach chairs IACC’s 2016 Annual Fall Conference, IACC Fall Conference, 10.19.2016
IP and Brand Guide: Protecting Your Brand & Your Business., CLE Series (Newark), 12.2.2015
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Food Products: How Plain Packaging Could Make Counterfeiting Easier - World Trademark
Review
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